I really don't like the military. I mainly went into the military because my mom wanted me to.
-Monica, an eighth grader S ince 1973, the US military has relied on volunteers to fill its ranks and is the single largest employer of youth under the age of 25. The US military is intimately partnered with neoliberalism utilizing it to bolster US financial and corporate interests globally and to discipline and control unruly citizens marginalized by neoliberal practices. The involvement of the United States in the Global War of Terror, the extensive presence of the US military across the globe, and the ongoing militarization of society create a continual demand for recruitment and retention. The US military set aside $913.8 million dollars for recruitment in 2013 (Emmanuel 2012) and one of the primary recruitment targets is youth, easily reached through the militarized public education system.
In 2002, President Bush signed the NCLB Act. Embedded within this Act is a clause that mandates that public schools must allow military recruiters access to the private information of students. Schools that deny access risk losing valuable federal funding (Buck 2004) . Parents may sign waivers to keep their child's information confidential, but few parents actually know about, or utilize, the opt-out waiver. Those parents that have filed waivers on behalf of their children found the process a harrowing journey of red tape and bureaucracy. The Operation Protocol sets the volunteer recruitment age at 17, makes it a violation of the international treaty to target youth under 17, and requires that "military recruitment activities directed at 17-year-olds be carried out with the consent of the child's parents or guardians" (ACLU 2008) . The recruitment of children by the US military is also in opposition with the Child Soldiers Prevention Act passed by Congress in 2008, which prevents arms trade with countries that recruit child soldiers. However, the United States itself regularly targets youth younger than 17 through the NCLB and JROTC programs, Middle School Cadet Corps 1 (similar to JROTC), ASVAB 2 testing, the Delayed Entry Program, 3 and marketing strategies that focus on youth culture such as video games, films, and music (Chery 2003) . The School Recruiting Program Handbook published by the US army, which is distributed to all recruiters, emphasizes recruiting teens below 17 years: "first to contact, first to contract . . . that doesn't mean seniors or grads . . . If you wait until they're seniors, it's probably too late" (2004, 3) . Youth, then, are a primary target for US military recruitment efforts.
As I argued in chapter 2, poor and working-class youth of color are overrepresented in the bottom ranks of the military and are funneled toward military enlistment due to the violent outcomes of neoliberalism: inequitable education, racism, and poverty. As illustrated in chapter 3, the historical inequalities of the Eastmoore community and school district push students and parents to attend and enroll at the MEI, while the disciplinary structure is perceived by parents, teachers, and students as a way to keep Eastmoore youth safe from violence in the community and ensure a brighter educational future. The students who attend the MEI are overwhelmingly working-class youth of color and meet the military's prime demographic criteria for recruitment through the economic and political marginalization of neoliberalism. However, not all methods of recruitment are as overt as those discussed in chapter 2. Socializing youth
